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01Introduction

Glastonbury is special. It attracts national and international 
recognition as a place of unique character, culture, landscape 
and heritage. Yet Glastonbury is also a small market town 
which has suffered, like many other rural towns in Somerset, 
from the long term consequences of the loss of its main 
industry. It has had to develop as best it can with the 
resources and capabilities of its own communities and in this 
respect it has done remarkably well.  

In fact Glastonbury’s communities are tremendously strong, 
enterprising and energetic. People who live and work here 
believe in Glastonbury. They like its social mix and its 
diversity of interests. They rate its quality of life as good. But 
this does not mean that Glastonbury is without problems. Its 
low wage economy has limited employment opportunities and 
its relative lack of affordable homes has placed pressure on 
young families.  
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The Glastonbury Town Plan sets out actions to continue the 
town’s regeneration through community action. It is based on 
detailed community consultation and local evidence and 
analysis. The Plan has been funded by the local SRB6 
programme - Bringing Glastonbury Together - based on an 
application to the South West Regional Development Agency, 
and is administered through Mendip District Council to 
provide a forward legacy for the regeneration investment that 
has already benefited the town. This involvement will allow 
Mendip to strategically address key priorities which have 
been identified through community consultation. It is a 
statement of community interests and intentions, but it also 
identifies the challenges that Glastonbury’s communities need 
to confront. It is a present day vision about Glastonbury’s 
future - about what we have, what we want to do and how we 
are going to do it. Its implementation will require that local 
organisations and institutions communicate, cooperate and 
coordinate with each other. It will require a connecting up of 
community enterprise and interests to enhance Glastonbury’s 
unique character and make it an even better place to live, 
work and visit. 

 

 

There are many community issues that are not included in the 
Town Plan. This is because its focus is primarily on 
regeneration activity - which means those actions that can 
improve the economic and cultural strengths of the town. 
Moreover the actions it proposes are not necessarily new. 
Rather it gives added emphasis to those actions which are 
supported by community consultation and economic 
evidence, while proposing new delivery mechanisms that can 
strengthen the impact of the efforts that local organisations 
and institutions can continue to make.  

The Glastonbury Town Plan comes in two parts: this 
summary of priority objectives and a much larger evidence 
document. It can be regarded as a working document to be 
revised and supplemented over the coming years as 
community partnerships evolve, objectives are achieved and 
new problems need to be confronted.  



 

The Plan can be used by any organisation in Glastonbury as 
evidence of consultation on key issues and in this way it can 
provide a tool for attracting inward investment. It can also be 
used to empower our elected representatives with the 
evidence they need to promote Glastonbury’s interests.  
It invites Glastonbury’s organisations and institutions to share 
their own plans in a more joined up way, embracing all of 
Glastonbury’s communities and interests.  

Therefore the Town Plan belongs to 
everyone who lives or who has business in 
Glastonbury, and its objectives will only be 
achieved through the coordinated efforts and 
good will of the town’s communities and their 
strategic partners.
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02Overview 

The Town Plan addresses three overarching themes: 

-  Business and employment 

-  Tourism and visitors 

-  Quality of life for residents 

The lessons learned from Glastonbury’s SRB6 programmes 
and the evidence gathered through community consultation 
and analysis have shown up key issues which are challenges 
to the town’s future prosperity. These are: 

 Glastonbury’s opportunities for growth are segmented. To 
unlock their potential, emphasis must be placed on 
improved communication, cooperation, coordination and 
partnership between the town’s different features and 
stakeholders; 

 Past issues relating to the Morlands site, the quality of the 
High Street, the impact of the Pilton Festival or the 
diversity of Glastonbury’s communities need to be 

forgotten so that the town can move on and build on all of 
its strengths and opportunities; 

 Glastonbury offers a unique experience for visitors for a 
variety of reasons. It is time to embrace all that 
Glastonbury has to offer as an expansive definition of 
tourism and pilgrimage that includes key sites, events, 
experiences and gatherings. To achieve this there needs 
to be more connection and cross-interpretation between 
different aspects of the town and its surroundings; 

 Glastonbury is in competition with other towns. It needs to 
vigorously promote its needs and interests within district, 
Somerset-wide and regional strategies and partnerships;  

 Glastonbury’s young people need a stake in 
Glastonbury’s future. More dialogue is needed to include 
young people’s visions for the town; and, 

 Glastonbury needs leadership to help build partnerships 
and coordinate local strategies in order to implement the 
Town Plan.
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03Business & Employment 
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ISSUES 
Glastonbury, like many other small rural towns, sustains a 
relatively low wage economy. Its skills base is divergent, with 
both higher and lower skills levels represented in the working 
population, although some of its skills base remains under-
utilised. It also has a comparatively larger than average self-
employed sector. Tourism and specialist retail are important 
segments of the town’s economy, both of which have capacity 
for sustained growth.  

The Morlands site, now under development, has the capacity 
to replace the employment base lost when the site closed 
twenty years ago. It will offer mixed employment 
opportunities, many of which will be skilled and higher paid 
jobs, as well as opportunities for local contracts and 
procurement agreements. Search Glastonbury, the new 
dedicated search engine for local websites, can boost web 
traffic and e-commerce for Glastonbury’s businesses, building 
on Glastonbury’s unique name recognition.  
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OBJECTIVES 
 To ensure that local businesses benefit from brand 

recognition of the name ‘Glastonbury’ 

 To ensure that as many Morlands jobs and contracts as 
possible are won by Glastonbury employees and 
businesses 

 To provide local support for small businesses, new 
business start-ups and social enterprise 

 To support employment development targeted at small 
businesses and sole traders 

 

ACTIONS 
Promoting the value of Glastonbury’s name 
 Chamber of Commerce to develop a ‘Made in 

Glastonbury’ branding scheme for local producers and 
retailers. 

 Glastonbury Town Council to administer a licensing 
scheme for the inclusion of the trade name ‘Glastonbury’ 
in products and activities relating to music, festivals and 
performing arts so that local businesses and 
organisations are protected from outsider misuse of the 
brand recognition of the town’s unique cultural cachet. 
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 Vigorous promotion of the dedicated Search Glastonbury 
internet search engine to boost web traffic for local 
businesses, traders and organisations. 

 Glastonbury Chamber of Commerce newsletter to 
promote ‘Connecting Somerset’ at Business Link to 
encourage local businesses and traders to adopt e-
commerce and e-business practices. Connecting 
Somerset to provide training workshops in Glastonbury. 

 The Glastonbury Fair Trade scheme to be expanded as a 
means of highlighting the quality of those goods and 
services that reflect Glastonbury’s special character. 

 Chamber of Commerce newsletter to promote the 
Wessex and Mendip Environmental Network’s resource  
of free environmental audits for local businesses and 
organisations as a means of promoting Glastonbury’s 
green business community. 

 

Morlands Enterprise Park 
The South West Regional Development Agency will host a 
local partnership to build links between the Morlands site and 
Glastonbury. This will involve a range of partners including:   

 The Glastonbury Opportunity Shop (initially provided by 
the SRB6 funded Glastonbury Community Development 
Trust) to work in partnership with the South West 
Regional Development Agency to identify the employment 
needs of companies locating to the Morlands site, and, 
with other partners, to deliver skills-development and 
employment support targeted at local job seekers to 
assist them in accessing emergent employment 
opportunities. 
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 The Glastonbury Chamber of Commerce to provide an 
introduction pack promoting Glastonbury to companies 
locating to the Morlands site, linked to a directory of local 
businesses and their services. 

 The Glastonbury Chamber of Commerce and other 
relevant agencies to act as advocates and brokers for 
procurement agreements between companies locating to 
the Morlands site and Glastonbury businesses. 

 

Supporting small businesses  
A local partnership to support small business, sole traders 
and business start-ups, including social enterprise, involving: 

 Glastonbury Opportunities Shop to seek funding for 
specialist advisory services in the fields of employment, 
small business support and social enterprise. 

 Glastonbury Opportunity Shop and Princes Trust to 
promote the provision of pre-start up advice and training 
for those considering self-employment or social 
enterprise. 

 Glastonbury Chamber of Commerce to actively promote 
payroll accountancy as a means of reducing the burden 
of PAYE administration on small businesses and sole 
traders to encourage first steps to employer status, and, 
to pursue a membership drive to encourage small 
businesses to take up the information, advice, model 
procedures and secretarial support provided by the 
Chamber. 



 

CHALLENGES 
Glastonbury Chamber of Commerce, which has been active 
in networking and advising local businesses, is downsizing 
now that regeneration funding has come to an end. The 
Glastonbury Opportunity Shop, which acts as the town’s job 
centre, will be staffed only by volunteers from October 2006 
until further funding is acquired.
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04Visitors, tourism and culture 

ISSUES 
Glastonbury has the capacity to increase the town’s economic 
and quality-of-life benefits from tourism, visitors, heritage sites 
and cultural events. However, poor signage, fragmented 
information, disconnected interpretation, confusing parking 
arrangements, uncoordinated events planning and an over-
emphasis on the summer season all act as obstacles to this 
sector’s growth.  

OBJECTIVES 
 To encompass all Glastonbury’s features and interests in 

an expansive interpretation of tourism  

 To unlock Glastonbury’s potential for sustained growth as 
a unique place for visitors 

 To enable growth in visitors to drive greater cultural 
opportunities for Glastonbury’s residents 
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ACTIONS 
A Visitor Strategy and permanent consultative forum is to be 
launched involving all stakeholders in this sector, 
encompassing joint planning, coordinated information and 
improved interpretation, signage and parking, pedestrian 
access, food and hospitality. Its objectives will be to embrace 
and co-promote an expansive visitor experience of 
Glastonbury, to improve the overall quality of the visitor 
experience, to increase visitors’ length of stay, and to improve 
the quality of life for residents by providing more local cultural 
events and activities.  

The strategy will focus on three types of Glastonbury 
experience:  

 Day and short-stay tourism, including coach trips and 
overseas visitors 

 Local area interest for day visits and events, focusing on 
repeat and incremental visits by people living in the 
surrounding area 

 Events and activities for the town’s own residents and 
residents of West Mendip 

 

The strategy will also focus on three types of attraction:  

 Key sites, heritage and landscape tourism, including 
signage, access and cross promotion 

 Arts, events, gatherings and activities, including a local 
Arts Strategy and permanent partnership forum 

 Pilgrimage and spiritual interests, including better 
information and interpretation 
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Value and capacity can be added to all six elements of the 
strategy by building connections between them, since it is 
precisely this inter-connectedness that gives Glastonbury its 
unique character and recognition. Therefore, by embracing 
and enhancing relationships between Glastonbury’s heritage, 
landscape, cultural and spiritual interests, the potential for 
Glastonbury’s sustained growth as a unique experience for 
visitors can be realised, a growth that can also power an 
increased quality of cultural life for local residents.  

Key objectives of the Visitor Strategy will be: 

 To support and promote the application of Glastonbury 
and Wells as a World Heritage Site 

 To link and co-promote key sites, included the 
surrounding countryside   

 To develop comprehensive interpretation resources for 
visitors that embrace all aspects and features of 
Glastonbury  

 

 

 To increase the number and diversity of arts and 
performance events in Glastonbury, particularly outside of 
the summer season, including a new Literature Festival 
and a performing arts event specifically for young people 

 To vigorously promote the new Tor Bus 

 To link Glastonbury to the Big Lottery ‘Water Links’ bid for 
Somerset County Council’s proposals for the levels and 
moors and lobby to make the town’s landscape heritage a 
key feature of the plan 

 To promote the virtual community of Glastonbury’s 
websites and the Search Glastonbury web search engine 

 To create a Pilgrimage Welcome Centre, both as an on-
line resource and as a permanent or periodic facility at a 
local public venue 

 To promote the United Reform Church’s plans to become 
a part-time arts centre 

 To develop a new volunteering scheme for visitor 
wardens and guides 
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 To hold an annual out-of-season residents’ day where all 
key sites are open to Glastonbury’s residents 

 To promote the use of local produce in cafes, restaurants, 
pubs and bed and breakfast establishments  

 To extend the Glastonbury Fair Trade scheme to visitor 
attractions, events, cafes and B&Bs 

 To engage positively in regular dialogue with the 
Glastonbury Festival of Performing Arts at Pilton to 
establish where mutual interests can enhance both the 
Festival and Glastonbury itself 

Active linkage and cross promotion across local area 
partnerships will also benefit Glastonbury as a visitor 
attraction, including links with: 

 Wells to promote the world Heritage Site application 

 South Cadbury to promote the Arthurian legend  

 the Levels parishes to promote landscape tourism 

 Avebury and Stonehenge to promote the Tor 

 

ECONOMIC ANALYSIS 
 The Open University has been awarded a research grant 

to undertake an in-depth study into the impact of 
Glastonbury’s spiritual sector on the local economy. This 
will provide a detailed analysis on the sector’s strengths 
and weaknesses and growth potential. The Glaston 
Group are to provide liaison and support.  

 Mendip District Council has commissioned research into 
the economic impact of the Glastonbury Festival of 
Contemporary Performing Arts at Pilton. This will build a 
better understanding about the relationship between the 
Festival and its economic and cultural links in Glastonbury 
and the surrounding area.  

CHALLENGES 
The Strategy will require leadership, brokerage and 
investment, with roles for public, private and non-for-profit 
stakeholders in building partnership arrangements.



05Quality of Life 

ISSUES 
Most Glastonbury residents rate their quality of life as good. 
Whilst the town’s community diversity is widely valued, there 
is further scope for building community cohesion.  

Community safety concerns about street drinking and anti-
social behaviour have largely been resolved. There is a 
growing arts and culture sector in the town, including St 
Dunstan’s School which has achieved beacon status in 
performing arts. Youth work has been increased in the town, 
including the development of a new young people’s café. A 
significant proportion of residents use the town’s sporting and 
leisure amenities and there is scope for growth and 
investment in this sector.  

Some local residents have formed “Friends Groups” to protect 
and develop green public open spaces and there is scope for 
further partnership-building in this area. However, some 
challenges remain for the more vulnerable members of 
Glastonbury’s communities.  

A disproportionate number of Glastonbury’s young people 
disengage from further education in their second year, whilst  

Glastonbury Community Town Plan |  2006  16



 

Glastonbury Community Town Plan |  2006  17

local health professionals have identified that lack of 
affordable homes combined with increasingly high rents is the 
single most significant factor in stress and ill health for young 
families in Glastonbury.  

Public transport links remain a concern for many, especially 
young people, together with concerns about the relative lack 
of infrastructure for cycling as an alternative to car use.  

Overall a picture emerged through consultation that many 
community organisations do not find Glastonbury’s three tiers 
of local government easy to access in terms of 
communication and partnership, whilst there is a lack of 
information about the roles played by wider public bodies that 
impact on the town.   

 

OBJECTIVES 
 To support mechanisms to facilitate greater community 

inclusion in local government  

 To develop Glastonbury’s growing arts sector with a local 
Arts Strategy and Partnership Forum 

 To support local efforts to protect and sustain the 
environment 

 To provide greater opportunities for Glastonbury’s young 
people’s views to be heard 

 To support development of Glastonbury’s sports and 
recreational opportunities 



 

ACTIONS 
Local Area Partnership 
A new framework for local government decision-making will 
be launched to encourage greater community involvement 
and inclusion. The West Mendip Local Area Partnership, 
which covers Glastonbury, Street and neighbouring rural 
parishes, will provide permanent consultative focus groups for 
community involvement, including groups for the arts, sport, 
young people, over-50s, community safety, education, 
business, disability issues, rural issues, and planning and 
development. The Glastonbury Town Plan will link directly 
into the Local Area Partnership on Quality of Life objectives, 
so that local councillors and communities can work more 
closely together in implementing the Plan’s actions. 
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Glastonbury Arts Strategy and Partnership Forum 

A Glastonbury Arts Strategy and permanent partnership 
forum is to be developed to: 

 Generate more local activities and events for residents 

 Coordinate events planning 

 Build links between different activities and events 

 Promote Glastonbury as a centre for creative businesses 
and employment 

 Support the United Reform Church’s plan to become a 
part-time Arts Centre 

 Increase mutually beneficial links between Glastonbury’s 
arts community and the Glastonbury Festival of 
Performing Arts at Pilton 

The Arts Forum will drive the Arts Strategy; and will also feed 
into the Arts Focus Group of the West Mendip Local Area 
Partnership.  

 

Young People 
 Local partners, including St Dunstan’s School and Strode 

College, have resolved to work together to tackle the 
problem of local young people disengaging from further 
education. This issue to be considered by West Mendip 
Local Area Partnership’s Education Focus Group as an 
urgent priority  

 The West Mendip Local Area Partnership will provide a 
permanent consultative forum for local young people and 
youth organisations so that young people’s views are 
included in visions and actions for the area 
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Sports and Recreation  
 The Tor Sports Centre and the dual use Glastonbury 

Leisure centre will work in closer partnership for joint 
planning so that their respective activities can become 
more complementary. Mendip District Council’s Sports 
Development Officer will support this partnership 

 Links between sporting amenities and performing arts are 
being developed with scope for growth in this area 

 Companies locating to the Morlands site can provide 
opportunities for new sponsorship arrangements for local 
sports clubs 

 The West Mendip Local Area Partnership will provide a 
permanent consultative forum for local sports and 
recreation to promote the importance of this sector 
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Environment, Planning and Development 
Many local partners have expressed concern about affordable 
or social housing for young families. Whilst the means to 
change the current position is outside of the scope of a 
community Town Plan other than to provide consultative 
evidence to the town’s elected members, there is community 
interest in a forum in which local projects and residents can 
engage with councillors and relevant local government 
officers to explore potential solutions to planning and 
environmental concerns.  

 The West Mendip Local Area Partnership will provide a 
permanent consultative forum for local development 
issues and will provide a consultation route into the Local 
Development Framework which deals with planning and 
housing issues. 

 Efforts by community ‘Friends Groups’ to protect, develop 
and maintain some of the town’s environmentally, 
historically and spiritually sensitive public spaces will 
continue and will gain benefit from local government 
support and partnership. Protection for such sites under 
planning guidelines will be sought.  

 

 A proposal to develop a Sustainable Environment Centre 
for Somerset to be based in Glastonbury on the Morlands 
site is in its development stage, with partnership-building 
and early investment procurement underway. The project, 
which is a not-for-profit organisation, plans to provide 
advice, technical services and public education to enable 
residents, communities and businesses to take greater 
responsibility for tackling climate change factors locally, 
with solutions such as home energy efficiency, renewable 
micro-generation, recycling and green consumer 
products. Overall the project seeks to make Glastonbury 
the ‘green capital’ of Somerset. A study will be 
undertaken in the first year to establish the feasibility of 
the project’s development at the Morlands site.



06Framework for accountability and delivery 

ISSUES 
The Glastonbury Town Plan is not intended as an additional 
level of bureaucracy. Nor is it intended to replace or duplicate 
the plans or strategies of the Town, District or County 
Councils. Its purpose is to promote community priorities, cut 
through red tape and encourage joined-up working. It sets out 
clear objectives that the town’s residents, projects and 
institutions have identified; and in so doing it asserts an 
expectation that these will be supported by all partners. 

Two areas of the Town Plan, the Visitor Strategy and its 
Consultative Forum and the Arts Strategy and its Partnership 
Forum, will require some dedicated development support to 
help build relationships, broker shared objectives and 
facilitate joint-planning mechanisms. This role will be 
supported by Mendip District Council.  

ACCOUNTABILITY 
It is proposed that the Town Plan is hosted on behalf of 
Glastonbury’s communities by Glastonbury Town Council and 
its partner agencies. The West Mendip Local Area 
Partnership’s themed focus groups will provide a framework 
for the Plan’s Quality of Life objectives.  

Mendip District Council’s Community and Regeneration Team 
will monitor the Plan’s implementation.  
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DELIVERY  
There are four types of delivery mechanisms for the Town 
Plan. These are: hosted partnership, stand-alone partnership, 
local area agreement partnership and Local Area Partnership. 

 Business and employment objectives in relation to 
Morlands will be driven by a local partnership hosted by 
the South West Regional Development Agency. 

 Business and employment objectives in relation to 
business start-up support and social enterprise will be 
linked to the West Mendip Local Area Partnership 
Business Focus Group. 

 Search Glastonbury is a stand-alone partnership. 

 Visitor and Tourism objectives will be driven by a stand-
alone Visitor Strategy and Consultative Forum, with 
relevant tasked and themed sub-groups comprising local 
stakeholders and supported by the tourism strategies of 
both Mendip District and Somerset County Councils and 
of relevant wider public bodies. This will be structured as 
a Local Area Agreement. Mendip District Council’s  

 

Tourism Officer will support the Forum and assist it in 
developing the strategy.  

 Arts Strategy objectives will be driven by a stand-alone 
Glastonbury Arts Partnership made up of key 
stakeholders, supported by Mendip District Council’s Arts 
Officer who will assist it in developing the strategy. 
Support will also be sought from officers at County and 
regional level. This will be structured as a Local Area 
Agreement. 

 The Arts Partnership will send representatives to the 
West Mendip Local Area Partnership arts focus group. 

 Quality of Life objectives will be driven by the West 
Mendip Local Area Partnership Focus Groups for Youth, 
Education, Arts, Sports and Development.  

 The proposed Sustainable Environment Centre for 
Somerset is a stand alone partnership, linked to the wider 
Somerset Environmental Network. 
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Many other community based projects and initiatives will take 
place in Glastonbury during the life of the Town Plan.  

Whilst some of these may link to objectives set out in the 
Plan, many others may not. It is in the spirit of the Town Plan 
that all local community efforts should be welcomed and 
supported by all partners and that communication and 
cooperation be fostered.  

For this reason it is a recommendation of the Town Plan that 
a community development strategy for Mendip be developed 
in Mendip District Council’s next round of service planning to 
provide a framework for partnership to support local 
community action.  

 

TIME LINES 
Year 1: 2006-07 
 Glastonbury Town Plan adopted 

 West Mendip Local Area Partnership established with 
consultative focus groups. Quality of Life objectives of the 
Town Plan will be linked to these groups 

 South West Regional Development Agency local 
partnership for Morlands established and joint work 
programme adopted 

 South West Regional Development Agency allocate 
funding to drive the Town Plan 

 Morlands introduction pack and business directory 
produced by Chamber of Commerce 

 Workshops for e-business delivered in Glastonbury by 
Connecting Somerset 

 Visitor and Tourism Consultative Forum set up with 
themed sub-groups; and a visioning and scoping exercise 
for a Visitor Strategy undertaken  
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 Glastonbury Arts Partnership set up and a visioning and 
scoping exercise for an Arts Strategy undertaken 

 West Mendip Local Area Partnership Development Focus 
Group makes recommendations to the Local Planning 
Framework based on representations made to its 
Development Focus Group 

 United Reform Church conducts consultation on its plan 
to become a part-time arts centre 

 The proposed Sustainable Environmental Centre for 
Somerset seeks funding for a feasibility study for its plan 
to be based at the Morlands site 

 Research into the respective economic impacts of 
Glastonbury’s spiritual sector and the Glastonbury 
Festival of Contemporary Performing Arts begins 

 

Year 2: 2007-08 
 The Glastonbury Visitor and Tourism Consultative Forum 

develops a Visitor Strategy for the town and stakeholder 
partners integrate its aims into their respective business 
plans and a joint work programme is set up 

 The Glastonbury Arts Partnership develop a Glastonbury 
Arts Strategy and joint planning and work to develop new 
arts opportunities is begun, including planning for a new 
Literature Festival 

 New role for the Glastonbury Opportunities Shop as a 
specialist advice service is established 

 Protocols for information exchange and arrangements for 
planning and purchasing training are written into the 
SWRDA Morlands partnership agreements 

 United Reform Church becomes Glastonbury’s part-time 
Art Centre 
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 The proposed Sustainable Environmental Centre for 
Somerset undertakes a feasibility study for its plan to be 
based at the Morlands site and reports to its partners on 
the next phase of its development 

 Mendip District Council’s report on the economic impact 
of the Glastonbury Festival of Contemporary Performing 
Arts is completed; and an interim report on the impact of 
Glastonbury’s spiritual sector is provided by Open 
University researchers 

Year 3: 2008-09 
 First companies locate to the Morlands site 

 Employment support and skills development delivered by 
the Glastonbury Opportunities Shop and partners through 
the SWRDA Morlands partnership 

 First procurement agreements established between 
companies locating to Morlands and local businesses 
through the SWRDA Morlands partnership 

 

 A periodic Glastonbury Pilgrimage Welcome Centre  
is opened 

 Glastonbury Literature Festival is launched 

 The Glastonbury Visitor Strategy work programme 
delivers new visitor information and interpretation 
guidelines for partners and cross-promotional 
arrangements. Recommendations on signage and 
pedestrian access are made to relevant authorities 

 The Glastonbury Arts Strategy delivers a detailed 
proposal and funding application for new arts activities 
linking all of the town’s major arts and cultural events and 
its key sites and heritage. If funding is achieved, this will 
be delivered as a community arts festival in 2009-2010 

 Depending on the outcome of its feasibility study, the 
proposed Sustainable Environmental Centre for Somerset 
identifies land and investment for its location on the 
Morlands site with a target date for its development in 
2009-2010 
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OUTCOMES 
Projected outcomes of the Glastonbury Town Plan against 
which to measure its success by 2010: 

 Companies on the Morlands site provide proportionate 
employment and service contracts to Glastonbury’s job 
seekers and businesses, benefiting Glastonbury’s 
economy  

 Increased number of Glastonbury businesses using e-
business and e-commerce  

 Visitors and pilgrims offered a better informed and more 
holistic experience of Glastonbury, with more balanced 
weight of interpretation given to heritage, landscape, 
culture and spiritual interests 

 Glastonbury attracts more visitors for more varied 
reasons, increasing Glastonbury’s tourism economy 

 Glastonbury’s spiritual sector gains greater interest and 
support 

 

 More arts and cultural events are provided to local 
residents, increasing Glastonbury’s creative business 
economy  

 Communities, including young people, have more 
involvement in local government 

 Local government is more responsive to Glastonbury’s 
needs and interests 

 Greater levels of community action are achieved across a 
range of activities, increasing Glastonbury’s social 
enterprise economy 
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FOR FURTHER INFORMATION  
PLEASE CONTACT: 

Community and Regeneration Team 
Mendip District Council 
Cannards Grave Road 
Shepton Mallet 
Somerset BA4 5BT 

Tel: 01749 341218 
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